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Strategy is often the capstone class in a business education - dealing with the big
guestions of what companies decide to do - innovate, diversify, acquire or even
to employ arange of these strategies.

Benefitting from an international author team, the latest edition of this textbook
stands out inits global perspective. With an emphasis on value creation,
integration of financial considerations alongside coverage of areas that are often
missed in competitor texts, such as financial implications for strategy, corporate
governance and business ethics. The book also integrates a wide range of in-
depth case studies, including Siemens AG, Intel, the Volkswagen Group,
PerkinElmer and the Tata Group.

Supplemented by awide range of cutting edge online case studies and other
internet resources, this text will provide students and their instructors with
everything they need to succeed in this tough environment.
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Editorial Review
Review

'FitzRoy, Hulbert & O’Shannassy have updated their superb book, reflecting the latest scholarly
insights and practical wisdom about strategy. This extremely readable and engaging book isloaded
with examplesfrom awide array of industriesand regions. Read thisbook if you want to become a
mor e thoughtful and successful strategist.' - Donald C. Hambrick, The Pennsylvania State University,
USA

"When the bird and the book disagr ee, believethe bird."

However, strategy is about action; it isabout getting birdsto fly, rather than simply observing them.
Too often strategy texts arewritten by taxidermistsrather than strategists. Thisbook isnot —useit.' -
Pierre Berthon, Clifford F. Y ouse Chair of Information Design, Bentley University, USA

'Strategic Management capturesthe excitement of strategy-making as well asthe complexities of
getting theimplementation right. The companiesthat they profile are highly-visible, multinational and
play critical rolesin their respective environments and the executives have stimulating jobswith
tremendousimpacts on society. Theresult isa heady mixture of necessary information and sanguine
forecasts of the challenges ahead that will per petuate students' obsession with a desireto partakein
strategic management while satisfying the diver se stakeholder s of the enterprise.’ - Kathryn Rudie
Harrigan, Professor, Columbia University, USA

About the Author
The late Peter Fitzroy was Emeritus Professor of Strategy at Monash University, Australia.

James M. Hubert isR.C. Kopf Professor of International Marketing at Columbia University, USA.

Timothy O'Shannassy is Senior Lecturer at RMIT University, Australia.

Users Review
From reader reviews:
Sam Stenger:

The book Strategic Management: The Challenge of Creating Value gives you the sense of being enjoy for
your sparetime. Y ou can utilize to make your capable far more increase. Book can to be your best friend
when you getting stress or having big problem with the subject. If you can make reading a book Strategic
Management: The Challenge of Creating Value for being your habit, you can get far more advantages, like
add your current capable, increase your knowledge about many or all subjects. Y ou could know everything if
you like start and read a book Strategic Management: The Challenge of Creating Value. Kinds of book are a
lot of. It means that, science book or encyclopedia or other people. So , how do you think about this guide?



Patricia L opez:

Nowadays reading books be than want or need but also work as alife style. This reading habit give you lot of
advantages. The advantages you got of course the knowledge the rest of the information inside the book in
which improve your knowledge and information. The data you get based on what kind of e-book you read, if
you want send more knowledge just go with schooling books but if you want truly feel happy read one along
with theme for entertaining including comic or novel. The Strategic Management: The Challenge of Creating
Valueiskind of book which is giving the reader capricious experience.

Roberta Swinton:

Many people spending their period by playing outside together with friends, fun activity along with family or
just watching TV all day long. Y ou can have new activity to spend your whole day by reading through a
book. Ugh, do you consider reading a book can actually hard because you have to bring the book
everywhere? It ok you can have the e-book, having everywhere you want in your Smartphone. Like Strategic
Management: The Challenge of Creating Value which is obtaining the e-book version. So , try out this book?
Let'sview.

Jeffrey Cooks:

In this particular erawhich isthe greater individual or who has ability to do something more are more special
than other. Do you want to become certainly one of it? It isjust simple strategy to have that. What you have
to doisjust spending your time not much but quite enough to have alook at some books. One of many books
in the top checklist in your reading list is usually Strategic Management: The Challenge of Creating Value.
This book which is qualified as The Hungry Slopes can get you closer in getting precious person. By looking
upward and review this e-book you can get many advantages.
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