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Editorial Review
Review

“An obvious strength of this book is the diversity and breadth of examples across three continents. The book
iswell structured, easy to read, and achievesits central goal of examining how developing nations ‘try to
cope with their prolonged negative image, stereotypes, and generalisations as well as the efforts by marketers
to bring back tourists after acrisis ... . the book is aworthwhile read for practitioners, academics, students,
and policy-makers.” (Aneeshta Gunness, Current Issuesin Tourism, Vol. 19, June, 2016)

'How the developing world is portrayed in the global media, how this negatively impacts public perceptions
and how governments can deal with this, particularly in the context of tourism marketing, is amajor issue
and | warmly recommend this book as an introduction to the topic.'

- Robert Govers, Co-Editor of The Journal of Place Branding and Public Diplomacy

About the Author

Prof. Eli Avraham is Associate Professor at the Department of Communication, University of Haifa, Israel.
He specializes in destination branding, crisis communication, PR and advertising. He is the author and co-
author of numerous articles and 8 award-winning books and monographs.

Dr. Eran Ketter is a senior advisor and trainer in tourism marketing, and a researcher at Kinneret College on
the Sea of Galilee. His vast practical experience includes training and consulting projects for governments
and tourism destinations in both developed and devel oping countries.

Users Review
From reader reviews:
Walter Johnson:

As people who live in the actual modest era should be change about what going on or info even knowledge
to make these individuals keep up with the erathat is certainly always change and move ahead. Some of you
maybe may update themselves by looking at books. It is a good choice for yourself but the problems coming
to anindividua isyou don't know what one you should start with. This Tourism Marketing for Developing
Countries: Battling Stereotypes and Crisesin Asia, Africaand the Middle East is our recommendation to
cause you to keep up with the world. Why, because this book serves what you want and need in this era.

Theresa Frost:

Now aday people who Living in the erawhere everything reachable by talk with the internet and the
resources within it can be true or not involve people to be aware of each details they get. How people have to
be smart in having any information nowadays? Of course the correct answer is reading a book. Looking at a
book can help people out of this uncertainty Information particularly this Tourism Marketing for Developing



Countries. Battling Stereotypes and Crisesin Asia, Africaand the Middle East book as this book offersyou
rich information and knowledge. Of course the details in this book hundred % guarantees there is no doubt in
it you know.

Jessica Bradburn:

The publication with title Tourism Marketing for Developing Countries: Battling Stereotypes and Crisesin
Asia, Africaand the Middle East includes alot of information that you can learn it. Y ou can get alot of gain
after read this book. This particular book exist new knowledge the information that exist in this e-book
represented the condition of the world now. That isimportant to yo7u to learn how the improvement of the
world. Thiskind of book will bring you within new era of the glowbal growth. Y ou can read the e-book with
your smart phone, so you can read that anywhere you want.

Antoine Anderson:

Reading a book to become new life style in this calendar year; every people loves to read a book. When you
learn a book you can get awide range of benefit. When you read publications, you can improve your
knowledge, simply because book has alot of information in it. The information that you will get depend on
what types of book that you have read. If you would like get information about your review, you can read
education books, but if you want to entertain yourself you are able to a fiction books, this sort of us novel,
comics, and also soon. The Tourism Marketing for Devel oping Countries. Battling Stereotypes and Crisesin
Asia, Africaand the Middle East will give you new experience in reading a book.
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