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This undergraduate textbook adopts the perspective of organizations - not
individuals - and clarifies the impact of social media on their different
departments or disciplines, while also exploring how organizations use social
media to create business value. To do so, the book pursues a uniquely multi-
disciplinary approach, embracing IT, marketing, HR and many other fields.
Readers will benefit from a comprehensive selection of current topics, including:
tools, tactics and strategies for social media, internal and external
communication, viral marketing campaigns, social CRM, employer branding, e-
recruiting, search engine optimization, social mining, sentiment analysis,
crowdfunding, and legal and ethical issues.
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Editorial Review

Review

“This book … is an undergraduate textbook. But I must say that I have reviewed and read other
undergraduate textbooks but this one in particular it is really well-written and it is really on the right level. …
I want to say that this is a very modern and unique book and it is essential if you work with marketing, social
media and corporate management. It will be a good addition to your personal library and for your reading.
Enjoy!” (Inspire and Action Blog, inspireandaction.wordpress.com, April, 2017)

“Most chapters end with a self-test for review and a bibliography. Scattered within the chapters are case
examples, sometimes questions with potential solutions, and sometimes provocative items to ponder. …
There are a plethora of how-to guides to social media management, but this is the first text I know of geared
toward nontechnical, undergraduate students in business fields. It is targeted to students in the fields of
business and administration … .” (David Bellin, Computing Reviews, April, 2016)

From the Back Cover
This undergraduate textbook adopts the perspective of organizations - not individuals - and clarifies the
impact of social media on their different departments or disciplines, while also exploring how organizations
use social media to create business value. To do so, the book pursues a uniquely multi-disciplinary approach,
embracing IT, marketing, HR and many other fields. Readers will benefit from a comprehensive selection of
current topics, including: tools, tactics and strategies for social media, internal and external communication,
viral marketing campaigns, social CRM, employer branding, e-recruiting, search engine optimization, social
mining, sentiment analysis, crowdfunding, and legal and ethical issues.

About the Author
Prof. Dr. Amy Van Looy holds a Ph.D. in applied economics. She is assistant professor at the Faculty of
Economics and Business Administration and the School for Social Profit and Public Management of Ghent
University (Belgium). Particularly, she is member of the Department of Business Informatics & Operations
Management. She teaches, among others, courses on business process management and social media. Before
entering academia, Amy worked as an IT consultant for large e-government projects.

Users Review

From reader reviews:

Jessie Lloyd:

This Social Media Management: Technologies and Strategies for Creating Business Value (Springer Texts in
Business and Economics) are reliable for you who want to be described as a successful person, why. The
reason why of this Social Media Management: Technologies and Strategies for Creating Business Value
(Springer Texts in Business and Economics) can be on the list of great books you must have is usually giving
you more than just simple reading through food but feed you actually with information that possibly will
shock your earlier knowledge. This book is definitely handy, you can bring it everywhere you go and
whenever your conditions both in e-book and printed versions. Beside that this Social Media Management:
Technologies and Strategies for Creating Business Value (Springer Texts in Business and Economics)



forcing you to have an enormous of experience including rich vocabulary, giving you tryout of critical
thinking that we realize it useful in your day action. So , let's have it appreciate reading.

Ann Fout:

Reading can called imagination hangout, why? Because while you are reading a book specifically book
entitled Social Media Management: Technologies and Strategies for Creating Business Value (Springer
Texts in Business and Economics) your thoughts will drift away trough every dimension, wandering in every
single aspect that maybe unfamiliar for but surely might be your mind friends. Imaging every single word
written in a reserve then become one form conclusion and explanation that will maybe you never get just
before. The Social Media Management: Technologies and Strategies for Creating Business Value (Springer
Texts in Business and Economics) giving you an additional experience more than blown away your thoughts
but also giving you useful info for your better life within this era. So now let us teach you the relaxing
pattern at this point is your body and mind will probably be pleased when you are finished looking at it, like
winning an activity. Do you want to try this extraordinary shelling out spare time activity?

William Johnson:

Do you have something that you enjoy such as book? The reserve lovers usually prefer to pick book like
comic, brief story and the biggest some may be novel. Now, why not trying Social Media Management:
Technologies and Strategies for Creating Business Value (Springer Texts in Business and Economics) that
give your fun preference will be satisfied simply by reading this book. Reading habit all over the world can
be said as the way for people to know world considerably better then how they react in the direction of the
world. It can't be said constantly that reading behavior only for the geeky person but for all of you who wants
to possibly be success person. So , for all you who want to start examining as your good habit, you could
pick Social Media Management: Technologies and Strategies for Creating Business Value (Springer Texts in
Business and Economics) become your own personal starter.

Adam Mathews:

You could spend your free time to study this book this guide. This Social Media Management: Technologies
and Strategies for Creating Business Value (Springer Texts in Business and Economics) is simple bringing
you can read it in the recreation area, in the beach, train as well as soon. If you did not include much space to
bring often the printed book, you can buy the e-book. It is make you better to read it. You can save the book
in your smart phone. Thus there are a lot of benefits that you will get when you buy this book.
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